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A branded poster camapign with 

Letterpress Poster Workshops. 

Designed for women, with women! 

Creating  meaningful messages, in a simple, 

connective, consistent and empathetic way - 

using bold and frank expressions to authentically represent 

the real experiences of women on their menopause journey.

Making the menopause VISABLE



1.>

The OH! as an attention grabbing interjection with 

the supporting idiom - ‘Let’s not Beat around the Bush’. 

Introducing and realising the mantra - 

‘exclamation, proclamation & revelation’ 

to encourage and address often difficult conversations 

around symptom experience and about what’s really 

happening to women’s minds and bodies.
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The type kerning and leading exaggerations and 
use of characters are a playful way to involve 
the audience in deciphering the message to 
emphasise the confusion and mystery surrounding 
the subject. 
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The OH! Let’s not Beat Around the Bush project aims to raise awareness of the menopause, 
through a feminist approach to human-centred and participatory design to illuminate the 
symptoms and experiences without censorship.

A space to
exclaim /
proclaim /
reveal /e
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MAKING _. 
bespoke letterpress
over 200 pieces .
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AGE 50  

The session itself was expertly 
choregraphed with careful 
planning and thought, evident 
in every aspect. The creative 
resources and management of 
the space not only facilitated 
a lively “community of 
practice” for participants, it 
encouraged discussion and the 
sharing of stories and ideas. 
Facilitated  carefully to allow 
the discussion on menopause to 
happen slowly and organically, 
with prompts embedded into the 
creative brief. The session was 
led however to keep the entire 
group intellectually engaged 
by reviewing our “Statements” 
and making creative suggestions 
to enhance individual 
messages. This for me was a 
highlight of the workshop. 
While some participants were 
very comfortable discussing 
their personal experience of 
perimenopause and menopause 
some of us were less willing 
to share personal details on 
our own health or emotional 
response. We were all keen 
however to develop our personal 
“statements” for printing 
and those of us on the edges 
of the discussion were drawn 
into the discussion with the 
artwork as the centre of focus, 
rather than our own personal 
narratives, which allowed us to 
comment, and express ourselves 
without feeling exposed or 
vulnerable.
A great deal of thought went 
into every decision, weaving 
her own creative journey into 
the teaching narrative and this 
approach led to a sense of 
collaboration and participation 
in the group that elevated 
the session beyond a workshop 
or class. I left the session 
feeling that I was part of a 
bigger project, and that I had 
contributed to a shared piece 
of important work in helping 
this subject to be illuminted 
postively.

AGE 50  

Oh! Let’s not Beat around 
the Bush’- what a fantastic 
initiative; providing 
opportunity to come together 
with friends new and old 
and truthfully engage with 
our collective thoughts 
and feelings  surrounding 
menopause. The workshop 
was quite honestly the 
most relaxed, creative and 
mindful afternoon I’ve had 
in decades, no phones just 
peaceful reflection and 
gentle laughter as we created 
visual representations of 
what the menopause means to 
us. Personally I’ve found the 
past few years challenging, 
I’ve always viewed age as a 
privilege and considered myself 
to be a strong, focussed and 
independent woman, nothing 
could’ve prepared me for the 
forgetful, impatient, anxious, 
purple mess I was becoming, 
because it simply wasn’t talked 
about. But that’s all beginning 
to change, women are speaking 
up, sharing experiences, 
writing their own narrative, 
paving the way for others. 
Thank you Victoria for enabling 
me to declare that I am a 
‘Determined Scatterbrain’, I 
shall love you forever!

AGE 47  

Thank you for asking us to help 
you facilitate this workshop. 
I had such a good time sharing 
and found it so helpful 
hearing other’s experiences of 
menopause and what we are all 
going through. It was good for 
me to know that I’m not going 
mad with how I’m feeling! It’s 
good to talk, as they say and 
this was a brilliant excuse to 
do just that! OH! yes it was! 
I thought the process of making 
the posters with the type you 
made (well done!) encouraged 
everyone to be really creative 
in their choices and the 
limited type available didn’t 
hinder, rather made everyone 
think a little bit more about 
replacing certain letters 
with symbols etc which to me 
reflects the blanks in our 
thoughts. i.e. brain fog and 
forgetfulness.
I absolutely loved the choice 
of colours used because we 
should all try and embrace 
being bold and beautiful even 
when we don’t feel it.
Even though we didn’t have 
quite the right equipment to 
make a polished outcome, they 
were nonetheless fabulous 
examples of everyone’s 
fiercely frank experiences 
of their menopause journey. 
On the back of this, I have 
decided to return to my GP to 
discuss other HRT options and 
alternatives as it’s made me 
realise that there is so much 
more I can do to help myself. 
We need not suffer and make do. 
Thank you for providing this 
platform for these revelations 
to happen and be shared. 
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The OH! Let’s not Beat Around 
the Bush project aims to raise 
awareness of the menopause, 
through a feminist approach to 
human-centred and participatory 
design to illuminate the 
symptoms and experiences 
without censorship.
 
Every woman’s experience of the 
menopause is different and this 
project sets outs to celebrate 
that diversity to better help 
ourselves, our partners and the 
people around us in facing this 
challenge and making sense of 
it together.

Inspired by an era of 
empowerment, the design 
styling hints back to women’s 
liberation and flower power 
movements. Promoting freedom 
of speech and encouraging the 
female voice to be expressed 
and heard. The bold and 
unapologetic use of typefaces 
and colour with rhetorical 
text, aims to persuade and 
influence a call to action.  
To speak frankly about symptom 
experience.

A SOCIAL ENGAGEMENT 

PROJECT 

A space to 
exclaim / 
proclaim
reveal /
 

Making the menopause VISABLE 
- literally! through a branded 
poster camapign and supporting 
Letterpress Poster Workshops. 
Designed for women, with women! 
Creating  meaningful messages, 
in a simple, connective, 
consistent and empathetic 
way - using bold and frank 
expressions to authentically 
represent the real experiences 
of women on their menopause 
journey.

The OH! as an attention 
grabbing interjection with 
the supporting idiom - ‘Let’s 
not Beat around the Bush’. 
Introducing and realising 
the mantra - ‘exclamation, 
proclamation & revelation’ to 
encourage and address often 
difficult conversations around 
sypmtom experience and about 
what’s really happening to 
women’s minds and bodies.  
   

The type kerning and leading 
exaggerations are a playful 
way to involve the audience 
in deciphering the message 
to emphasise the confusion 
and mystery surrounding the 
subject.

‘Let’s not Beat around the 
Bush’ is all about capturing 
women’s authentic voice, and 
telling it how it is. The 
only way this could be truly 
authentic and meaningful, was 
to view the issues through an 
ethnographic lens and involve 
the women experiencing it, to 
create the posters and own 
them. Poster workshops, using 
bespoke handmade letterpress, 
were the mechanism for exposing 
their voices and provided 
a vehicle to share their 
experiences in a collaborative, 
creative and engaging way! 

The posters will be used as 
integral to the campaign - 
stamped and personally signed 
by each creator!    
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AGE 50  

The session itself was expertly 
choregraphed with careful 
planning and thought, evident 
in every aspect. The creative 
resources and management of 
the space not only facilitated 
a lively “community of 
practice” for participants, it 
encouraged discussion and the 
sharing of stories and ideas. 
Facilitated  carefully to allow 
the discussion on menopause to 
happen slowly and organically, 
with prompts embedded into the 
creative brief. The session was 
led however to keep the entire 
group intellectually engaged 
by reviewing our “Statements” 
and making creative suggestions 
to enhance individual 
messages. This for me was a 
highlight of the workshop. 
While some participants were 
very comfortable discussing 
their personal experience of 
perimenopause and menopause 
some of us were less willing 
to share personal details on 
our own health or emotional 
response. We were all keen 
however to develop our personal 
“statements” for printing 
and those of us on the edges 
of the discussion were drawn 
into the discussion with the 
artwork as the centre of focus, 
rather than our own personal 
narratives, which allowed us to 
comment, and express ourselves 
without feeling exposed or 
vulnerable.
A great deal of thought went 
into every decision, weaving 
her own creative journey into 
the teaching narrative and this 
approach led to a sense of 
collaboration and participation 
in the group that elevated 
the session beyond a workshop 
or class. I left the session 
feeling that I was part of a 
bigger project, and that I had 
contributed to a shared piece 
of important work in helping 
this subject to be illuminted 
postively.

AGE 50  

Oh! Let’s not Beat around 
the Bush’- what a fantastic 
initiative; providing 
opportunity to come together 
with friends new and old 
and truthfully engage with 
our collective thoughts 
and feelings  surrounding 
menopause. The workshop 
was quite honestly the 
most relaxed, creative and 
mindful afternoon I’ve had 
in decades, no phones just 
peaceful reflection and 
gentle laughter as we created 
visual representations of 
what the menopause means to 
us. Personally I’ve found the 
past few years challenging, 
I’ve always viewed age as a 
privilege and considered myself 
to be a strong, focussed and 
independent woman, nothing 
could’ve prepared me for the 
forgetful, impatient, anxious, 
purple mess I was becoming, 
because it simply wasn’t talked 
about. But that’s all beginning 
to change, women are speaking 
up, sharing experiences, 
writing their own narrative, 
paving the way for others. 
Thank you Victoria for enabling 
me to declare that I am a 
‘Determined Scatterbrain’, I 
shall love you forever!

AGE 47  

Thank you for asking us to help 
you facilitate this workshop. 
I had such a good time sharing 
and found it so helpful 
hearing other’s experiences of 
menopause and what we are all 
going through. It was good for 
me to know that I’m not going 
mad with how I’m feeling! It’s 
good to talk, as they say and 
this was a brilliant excuse to 
do just that! OH! yes it was! 
I thought the process of making 
the posters with the type you 
made (well done!) encouraged 
everyone to be really creative 
in their choices and the 
limited type available didn’t 
hinder, rather made everyone 
think a little bit more about 
replacing certain letters 
with symbols etc which to me 
reflects the blanks in our 
thoughts. i.e. brain fog and 
forgetfulness.
I absolutely loved the choice 
of colours used because we 
should all try and embrace 
being bold and beautiful even 
when we don’t feel it.
Even though we didn’t have 
quite the right equipment to 
make a polished outcome, they 
were nonetheless fabulous 
examples of everyone’s 
fiercely frank experiences 
of their menopause journey. 
On the back of this, I have 
decided to return to my GP to 
discuss other HRT options and 
alternatives as it’s made me 
realise that there is so much 
more I can do to help myself. 
We need not suffer and make do. 
Thank you for providing this 
platform for these revelations 
to happen and be shared. 
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AGE 50  

This was just incredible, I 
reflect on this workshop so 
often and think about how 
important and exciting it was 
for me. So many positives to 
highlight..but being given 
the opportunity to have some 
creative space, to talk to 
other women about a subject 
that’s still quite taboo was 
a rich experience. I think the 
subject is still taboo because 
people really don’t understand 
it..and I believe it’s because 
everybody’s experience of the 
menopause is different and 
taboo from so many different 
aspects of society. The OH! 
project provided both groups of 
women a space and opportunity 
to focus. It’s all very well 
sitting around with cake and 
tea and talking about things 
but actually allowing us to do 
something positive and tangible 
to express our menopause 
journey made it more than just 
nattering about it.             

It actually gave me confidence 
to ‘honestly’ talk about my 
experience with new people. I 
am quite brash when relaying 
my menopause journey to people 
I know these days because it’s 
been 13 years. I can talk about 
vaginal atrophy because it 
plagues me still to this day. 
I’m quite loud and proud about 
it now having been there, done 
that, bought the T-Shirts. 
Experiencing the night sweats, 
the hot flushes and more. This 
workshop allowed me to express 
these experiences, in new ways 
of being bold. I think the 
whole idea of creating and 
producing a poster was awesome 
because it’s so personal to the 
individual and the activity so 
mindful. A visual mark of a 
lived journey. I loved what was 
used in the way of resources 
and materials, the letterpress 
was just so beautiful to work 
with. I’d really like this 
venture to extend out into 
helping more people - not 
just women in larger groups, 
but in doctors surgeries, 
workplaces, schools. This just 
lends itself to so many collab 
opportunities. Organisations 
are beginning to recognise 
what women are challenged 
with during this transition in 
their life and this is being 
reflected in new policies being 
introduced but are they truly 
taking it seriously?..probably 
not yet.  We’ve some way to go 
before that genuinely happens. 
This is the sort of brave 
initiative that grabs much 
needed attention in a fresh 
and contemporary way. I don’t 
think there’s a limit on where 
this project could go. It’s so 
inspiring and unique.I love it! 
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AGE 47

I am 100% invested in your 
menopause project. I have 
followed the various iterations 
of the brand and witnessed 
first hand the blood, sweat 
and tears that you have poured 
into your designs, also into 
your writing and more recently 
in the letterpress production 
as just the tip of the iceberg. 
I thought ‘funny hey’ that 
those words - ‘Blood, sweat 
and tears’ are synonymous with 
the experiences of peri and 
menopausal women. I love that 
OH! - oh as in ‘oh..can we talk 
about it?’ Oh yes we can..and 
thank god for that too because 
the workshops that you have put 
on and hosted provided a really 
lovely, safe and enabling space 
for real women. Those funny, 
powerful, intelligent and 
creative women that attended 
to discuss women’s health in 
general. It was personally 
for me a wonderful afternoon 
emersed in creating, which I 
haven’t done in a long time and 
lots of conversation with those 
inspiring women on the day. 
This project has so much 
potential - it needs to get 
on the road now, you need to 
badger all those parties who 
have an interest in promoting 
women’s health, they are out 
there! Let this be the start 
of something wonderful in 
encouraging women to speak 
boldly, proudly and honestly 
about their journey. This will 
make a real difference to the 
lives of women far and wide and 
their voices heard in such a 
memorably visible way.       
  
         

AGE 64

As an older woman I was both 
surprised and honoured to be 
invited to the workshop. This 
was a whole new experience for 
me and spending creative time 
with the other, younger women 
in the group was an enriching 
experience.  Although going 
through menopause feels like 
a very long time ago now 
and I had forgotten so much 
about it, listening to these 
womens’ experiences brought 
the memories _flooding_ back! 
of a time when this was a very 
deafiningly silent subject. 
There was NOTHING remotely 
like this workshop, nor any 
real focus on menopause twenty 
years ago….. society’s attitude 
tended to be “you’re going 
through the change, just shut 
up and put up with it”.  Unless 
you had a very enlightened 
GP you weren’t going to get 
much help from the medical 
profession either. So, I am 
beyond delighted that this 
‘thing’ that happens to roughly 
half the population is now 
being so openly discussed.
Projects like this will help to 
smooth the menopause path for 
women, and for their families 
as well, I am sure. More 
information = more knowledge, 
more understanding, more help 
and less stigma. It is very 
brave to tackle what has been 
such a taboo subject, and I 
applaud Victoria for doing 
this.
I do hope that I may have given 
some reassurance to the younger 
women present on the day, that 
life post-menopause is truly 
liberating. Long live HRT!       
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